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Florin-Alexandru Luca

2 florin.luca@unitbv.ro

Universitatea Transilvania din Brasov
Conducator de doctorat — Domeniul marketing
Anul obtinerii dreptului de conducere doctorat: 2017

Branding, Marketing medical, E-marketing. Comunicare, Green-marketing, Marketing imobiliar

UNIVERSITATEA TRANSILVANIA DIN BRASOV
Conducator de doctorat in domeniul marketing
= 1 doctorand in stagiu

ACADEMIA ROMANA, Filiala lasi
Presedinte al Comisiei pentru Studierea Problemelor de Marketing

UNIVERSITATEA TEHNICA ,,GHEORGHE ASACHI” DIN IASI

Profesor universitar 2019 -

Conferentiar universitar 2013 - 2018
Sef lucrari 2003 -2013
Asistent universitar 2000 - 2002
Preparator universitar 1998 - 2000

UNIVERSITATEA ,,ALEXANDRU IOAN CUZA” DIN IASI
Profesor universitar asociat

UNIVERSITE DES SCIENCES ET TECHNOLOGIES —LILLE 1

Visiting Professor
= Activitate de cercetare axata pe integrare si dinamica spatiului european

Doctor Abilitat in Marketing

Universitatea ,Alexandru loan Cuza” din lasi

Curs postuniversitar

Colegiul Noua Europa Bucuresti si Centrul de Educatje si Formare Continua al
Universitatii Tehnice “Gheorghe Asachi” din lasi

Cultura organizationala §i integrare europeana

Cursuri de specializare
Camera de Comert si Industrie lasi

= Marketing teritorial
= Fondurile structurale — o provocare pentru actorii dezvoltarii regionale
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Limba materna

Alte limbi straine cunoscute

Engleza

Franceza

Competente si abilitati sociale

Competente si aptitudini tehnice

Curriculum Vitae Florin-Alexandru Luca
Specializare Postdoctorala
Université des Sciences et Technologies de Lille, Franta

= Bursa castigata prin concurs de la Guvernul Romaniei
= Studii de fezabilitate, Studii comparative intracomunitare, Evaluarea riscurilor extinderii

Doctor in Management 8EQF
Universitatea ,Alexandru loan Cuza” din lasi
= Adaptarea ofertei de produse si servicii ale intreprinderii industriale la cerintele pietei

Specializare

INDE Bucuresti - Institut National de Développment Economique sub egida ,Agence
Intergouvernementale de la Francophonie”

= Marketing international (projet francophone de formation au commerce international et au
développement des entreprises)

Stagiu doctoral

Université des Sciences et Technologies de Lille, Franta

= Grant finantat de Banca Mondiala
= Strategii de lansare a campaniilor promotionale pe net, SEO, dezvoltarea afacerilor pe net

Studii Aprofundate in Planificarea si strategia marketingului 7EQF
Universitatea ,Alexandru loan Cuza” din lasi
= Evaluarea intreprinderii, Marketing industrial si audit marketing

Licentiat in economie, specializarea marketing — 5 ani 6 EQF
Universitatea ,Alexandru loan Cuza” din lasi

Roména
INTELEGERE VORBIRE SCRIERE
Ascultare Citire Participare !a Discurs oral
conversatie
B2 B2 B2 B2 B2
C1 C1 C1 C1 C1

Niveluri: A1/2: Utilizator elementar - B1/2: Utilizator independent - C1/2: Utilizator experimentat
Cadrul european comun de referinta pentru limbi straine

Capacitate de lucru in echipa

Abilitati de comunicare excelente

Experienta deosebita in lucrul cu studentji si mediul de afaceri

Capacitate de adaptare la medii multiculturale

Abilitatea de a stimula interesul membrilor in cadrul unui proiect

Capacitate de adaptare rapida la un mediu nou de lucru

Capacitatea de a prezenta subiecte stiinifice intr-un mod atractiv si intuitiv care sa
stimuleze participarea proactiva a publicului tinta

Capacitate de analiza si sinteza

Capacitate de abordare inter si multi-disciplinara
Capacitate de adaptare la domenii noi
Capacitate de solutionare euristica a problemelor
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organizationale/manageriale
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Competente informatice

Alte competente

Permis de conducere
INFORMATII SUPLIMENTARE

Publicatji

Contracte de cercetare

Brevete de inovare

Distinctii

Recunoastere internationala

Afilieri

Hirsch

Curriculum Vitae

Florin-Alexandru Luca

Leadership, deopotriva la nivelul unor echipe restranse si echipe interdisciplinare

(experienta educationala cat si in mediul de afaceri)

Experienta in managementul proiectelor stiintifice, de afaceri si civice. Am organizat
numeroase conferinte internationale de prestigiu in Romania intre anii 2013-2017

o excelenta cunoastere a instrumentelor de cercetare stiintifica

buna cunoastere a sistemelor de operare Windows si iOS, a programelor Microsoft

Office, Intemet Tooals, Internet Marketing, SEO

coordonare si organizare

categoria B
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= peste 150 de carii si articole publicate dintre care indexate I1SI: 30

18 contracte de cercetare si granturi Th calitate de director, responsabil si membru.

2 certificate de inovator

25 premii sidistinctii la saloane internationale de creativitate si inventica, dintre care 8
Medalii de AUR la ,,European Exhibition of Creativity and Innovation” - cel mai mare

salon de creativitate si inventica din sud estul Europei.

2 premii UEFISCDI

Peste 650 citari ISI, BDI si in carti

Membru in Board-ul a 4 jurnale indexate BDI: Management Intercultural, SEA Practical

Asociatia Roméana de Marketing

Asociatia Academica de Ingineria Mediului si Dezvoltare Durabila

Clarivate Analytics ISI: 11

Application of Science, Network Intelligence, Cross-Cultural Management Journal.
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Publicatii (selectie)

10.

11.
12.

13.

14.

15.

16.

17.

18.

19.

20.

21.

22.

23.
24.

Ciuculescu, EL; Luca, FA. (2025). Developing a Sustainable Cultural Brand for Tourist Cities: Insights from Cultural Managers
and the Gen Z Community in Brasov, Romania. Sustainability, WOS:001475590400001

Tarca V.; Luca FA; Tarca E. (2024). The Digital Edge: Skills That Matter in the European Labour Market after COVID-19.
Economies, 12(10), 273; DOI: 10.3390/economies12100273

Luca, FA; Tiganas, CG; Grigoras-Ichim, CE; Filipeanu, D; Morosan-Danila, L. (2024). Critical Perspectives of Organisational
Behaviour towards Stakeholders through the Application of Corporate Governance Principles. Administrative Sciences, 14(5),
WOS: 001232283200001.

Ciuculescu, EL; Luca, FA. (2024). How Can Cities Build Their Brand through Arts and Culture? An Analysis of ECoC Bidbooks
from 2020 to 2026. Sustainability, 16(8). WOS:001210863700001

Filipeanu, D; Luca, FA; Maha, LG; Tarca, V ; Tiganas, CG. (2023). The nexus between digital skills' dynamics and employment
in the pandemic context. Eastern Journal of European Studies, 14 (2), pp. 245-264, WOS:001137028500002

Ciuculescu, E.L., Luca, F.A. (2023), A balancing act: urban regeneration through arts & culture. Cross-Cultural Management
Journal, ISSN 2286-0452 XXV, (2).

Tarca, V; Tarca, E; Luca, FA (2022). The Impact of the Main Negative Socio-Economic Factors on Female Fertility. Healthcare,
10(4), WOS:000787506700001

Ciuculescu, E.L.., Luca F.A. (2022). How Can Cultural Strategies And Place Attachment Shape City Branding?. Cross-Cultural
Management Journal, ISSN 2286-0452, 24(1).

Ciuculescu, E.L.., Luca, F.A. (2022). Milestones In The Evolution Of Cultural Marketing And Current Challenges. Management
Intercultural, ISSN 1454-9980 (48).

Luca, FA., Epuran, G., Ciobanu, Cl, Horodnic, AV, Green Jobs Creation - Main Element in the Implementation of Bioeconomic
Mechanisms, Amfiteatru Economic, 2019, Volume: 21 Issue: 50 Pages: 60-74, WOS:000456190000005

Luca, F.A., Vlad, V.C., Foreign Fighters Phenomenon in the European Union, Management Intercultural, vol XX, nr.40, 2018
Horodnic AV, Apetrei A, Luca F.A, Ciobanu C., Rating Healthcare Services: Consumer Satisfaction vs. Health  System
Performance, The Service Industries Journal, vol38, nr.13-14, 2018, WOS:000443916900004

LucaF.A., Ciobanu C.I., Andreia A., Horodnic AV., Raising Awareness on Health Impact of the Chemicals Used in Consumer Products:
Empirical Evidence from East-Central Europe, Sustainability, vol 10, Issue 1, 2018, WOS:000425082600206

LucaF.A., Ciobanu C.I., Danilet M., A Reliability Test Used For the Development of A Loyalty Scale, Network Intelligence Studies,
vol.V, Issue 9, 2017

Busuioc W Irina, Luca F.A., Bank Capital, Risk and Performance in European Banking. A Case Study on Seven Banking Sectors, Prague
Economic Papers , 2016, WOS:000374921000001

Ciobanu C., Luca F.A, Relationship Marketing Strategies for Service Firms, SEA Practical Application of Science, Volume IV, Issue
3,2016

Luca, F.A., Ciobanu C., Relationship Quality in Real Estate Companies, SEA - Practical Application of Science, Volume IV, Issue
1(10)/2016

Luca, F.A., Ciobanu C ., Satisfaction, Trust and Commitment as dimensions of Loyalty in Real Estate Companies, SEA - Practical
Application of Science, Volume IV, Issue 2 (11) /2016

Luca F.A., Filipeanu D., Anton C., Cananau M., Luca AC, Anton E, The Impact of Patterns Provided by the Media on Society, Revista
de Cercetare si Interventie Sociald, ISSN (print): 1583-3410 ISSN (print): 1583-3410, nr.52 mart 2016 WOS:000373422500013
Filipeanu D., Luca F.A., Anton C., Cananau M., Luca AC, Anton E., The Impact of Social Networks on the Individuals as well as Socio-
Cultural Stereotypes and Social Dependence on this Source, Revista de Cercetare si Interventie Sociald, ISSN (print): 1583-3410,
nr.51 dec 2015, WOS:000368088100009

Luca, F.A., Filipeanu D, loan, C., The recycling of materials - from green marketing strategy to the need for sustainable development
in contemporary society, Euroinvent2015, Key Engineering Materials Vol 660 (2015) pp 262-267, Trans Tech Publications,
Switzerland

Luca, F.A,, loan, C., Sasu, C., The Importance of the Professional Personal Brand. The Doctors'Personal Brand, Procedia
Economics and Finance 20, pg 350-357 Elsevier - Science Direct, 2015, ISI Proceedings, WOS:000392265200045

Sasu C., Pravat GC, Luca, F.A., Ethics and Advertising, SEA-Practical Application of Science Volume Ill, Issue 1 (7), 2015.

Luca F.A., loan C.AM., Sasu C., Luca A.C., The Impact of Public Health Care Services on the Patients' Perception as Regards the
Health Institutions Brand on the Background of the Health Reform in Romania, Revista de Cercetare si Interventie Sociala,
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ISSN (print): 1583-3410, nr.49, 2015, WOS:000356398700006
25. Luca, F.A,, loan C.AM., Implementation of green marketing in the analysis of municipal waste produced in Romania, correlated
with environmental policy management, Environmental Engineering and Management Journal, 2014, Vol13 No. 12,

WOS:000351577700025

25.03.2026 Prof.univ.dr. Florin-Alexandru Luca
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